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Safe Harbor Notice

The infermatiom contained in this presentatiom, including all fornwand!-
lookimg statements, IS subject to change withautt notice, whethen as a
result of new infammation, futune: events or othemnwse, and EMI
undertakes no obligatiam to update or revise the informatiom
contained in this presentatiom.

Actual results may diffenr materially froam those expressed or implied in
these fornwand!-lookimg statements and no representatiom or warrantyy,
either expressed or implied, is provided in relatiam to the accuracy,
completeness or reliabilityy of the infermatiom contained herein, nor Is
the infarmatiom intended to be a complete statement of the Company,
markets or developments referred to in this presentatiom.
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ENBl's [ZiversiBed @Xiations DeliveTSolBl ReXidts

Originating from warehousing and shipping, the Group has evolved into a diversified operator investing in retail, media, and pet businesses,
building an integrated online boffline lifestyle ecosystem while expanding its international footprint.

Media

Retall

Warehousing
Handles 70 t 80% of »
grain

-

No.1 TV home _ _
shopping operator | A Tal wanUs arg
in Taiwan with a Tali wanUs bulk social news media
market share of unloading volume website
over 55%
RAHABAE
N AddaRARBEALTY
Retall eal Estaté
Tai wanUs No. Strawberrynet” Linkou
beauty brand,with fresh beauty Headquarters _ |
over 2,000 locations _ t Grace Bu@l dingU
across Taiwan and - Retall Retail Al Multimedia
| € only pet chainin Introducing pet
Global online Taiwan offering end - massage and
beauty distribution to -end professional massage -based
across 238 services in grooming, rehabilitation
countries and veterinary care, and training
regions specialty/exotic ochnique
pets
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Main Segment Entities LI

Warehousing

A leading professional operator of bulk grain storage at domestic ports,the «_ _, Y ' -Enabled Grain 6
E N - SR S S B _— i T s N
our existing automation foundation to introduce Al - driven decision - making and energy - saving innovations.
We have planned six major smart - upgrade initiatives, including:
Joa v e e e - - . R I A
x o, . . ', . _ _ _ _ _ _ -plate récaogrition for grain outbound operations; Other
X ~_ ., . . _, . .. . -controfsystem for skid - steer loaders (Bobcat); financial Ieasing
X . o, - caontrol system for_grain suction/unloading machines;
X _ * _ -based visual inspection platform for smart structural inspection of grain silos;
W ‘ ‘ - [ [ ] - t [ - - - ‘ X

Through these equipment upgrades, we enhance operating efficiency and reduce costs, supporting simultaneous
growth in both revenue and profit, and creating win bwin outcomes for the Company and our customers.

New Retial Trading New Media  Media

Targeting * . ‘ NT$b8 billion pet economy, ETPet is the leading ET New Media (ETtoday) is~ * ° . * mdt influential
brick - and - mortar pet retaill brand in the domestic market . The Company news website, ranked No.1in both traffic and digital

continues to expand through new store openings, acquisitions, and strategic
partnerships to build a comprehensive pet lifestyle ecosystem, integrating
products, grooming, Vveterinary services, insurance, and pre-need funeral plans
for pets in cooperation with Gobo Pet, across its OMO (online bmerge boffline)
service model . By developing its own private -label brands, ETPet further
enhances customer experience and improves profitability

advertising revenue . By integrating online and offline
channels, ETtoday operates the largest transit media
network in Taiwan, combining building media and bus
street - furniture  advertising to provide one -stop
advertising campaign solutions .




Balance Sheet Overview (Consolidated )

(NT$million)
Balance Sheets

Current Assets

Cash & cash equivalents
Non-current Assets

Investments (equity method)

Property, plant and equipment

Right-of-use asset
Total Assets
Current Liabilities

Account payable

Current lease liablilities
Non-current liabilities
Long-Term Loans

Non-current lease liabilities
Total Liabilities

Total Equity

20250Q3
Amount

4,281
2,569
15,368
1,386
7,531
5,758
19,649
3,601
1,122
1,080
10,248
5,330
4,905
13,849
5,800

S

%

21.8%
13.1%
78.2%

7.1%
38.3%
29.3%

100.0%

18.3%
2./%
5.5%

52.2%

27.1%

25.0%

70.5%

29.5%

202403
Amount

4,045
2,173
14,611
1,403
5,743
6,367
18,656
4,283
1,157
973
9,478
3,867
5,535
13,761
4,894

%
21.7%
11.6%
78.3%

7.5%
30.8%
34.1%

100.0%

23.0%
6.2%
5.2%

50.8%

20.7%

29.7%

73.8%

26.2%
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Income Statements Overview (Consolidated)

(NT$Smillion) 2025 Q1~-Q3
Operating revenues 4,039
Operating costs 2,689
Gross profit from operations 1,350
Operating expenses 1,015
Net operating income 336
Non-operating income & expenses 125
Profit 423
Other comprehensive income, net (52)
Total comprehensive income 371
Profit , attributable to owners of parent 464
Basic earnings per share 1.42
Key Indices

Gross Profit Margin 33.43%

Net Profit Margin 10.48%

2024 Q1~Q3

4,254
2,882
1,372
1,110
261
(99)
147
36
182
194
0.59

32.24%
3.45%

%chg
(5.03%)
(6.70%)
(1.54%)
(8.62%)
28.57%

230.61%
188.01%
(247.32%)
103.23%
139.41%
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Revenue by Segment

2025 F+Q1~Q3

Other , 0.20% Warehousing
26.70%
Media ,

33.20%

Total revenue declined by 5.03%year-on-year.

The warehousing business recorded a 6.67%
decrease,while the media equity-investment business
was negatively impacted by lower traffic due to
algonthm changes, leading to a drop in advertising
Trading , 39.90% revenue. The trading-based pet business is currently

optimizing and adjusting its store network. Looking
® Warehousing  ® Trading Media ®m Other ahead, we am to enhance operating performance
through contlnuogs dev§lopment of new business
Warehousing 1,080 26.70% -6.67% 1158 27.20% ~ Models, resource integration, and the depioyment of
Trading 1,613 39.90% -6.18% 1,719 40.40%  Newtechnologies
Media 1,340 33.20% -2.18% 1,369  32.20%
Other 7 0.20% | -12.23% 8 0.20%
Total Revenue 4,039 100% -5.03% 4,254 100%
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Warehousing-Highlights: 5

70 68.7

60
50

Our warehousing business Iis a specialized
operator of bulk grain storage at domestic
ports, focusing on automated operations for
imported bulk grain, including vessel unloading
Into silos, in-silo storage, and outbound loading
to trucks and railcars. We operate four
automated grain terminals in Taichung and
Kaohsiung with total storage capacity of
330,000 metric tons; our bulk unloading volume
accounts for around 70t80% of Ta i wa rnotab
grain imports, or approximately 6.0t6.5 million

metric tons per year.

50.3 51.5 49
= 39 6 427 41.2
30
20
10
; JAN FEB MAR

R B R
2024 ® 2025
65.1
55.8 57.9 59.5 56.8 60.1
4 51.8  50.6 50.4 52.2
I 43-1 I
APR MAY JUN JUL AUG SEP

The Company is committed to replacing aging equipment, installing energy -
saving faclilities, increasing the level of automation, and optimizing operating
processes, which not only enhances service quality but also delivers tangible
power -saving benefits.In  the first three quarters, warehousing business
throughput declined by 5.1% year -on-year, and revenue decreased by 6.7%,
mainly due to the impact of U.S. tariff policies under the Trump administration

and disease - and disaster -related factors that significantly reduced the hog
population.Currently , around 8.5% of pigs in Talwan are fed with kitchen waste,
with approximately 1,324 tons of food waste used as pig feed per day. Under
the government Us new pol i-wagte pigdeedinh, 2626 has u t
been designated as a transition year, and a full ban will take effect in 2027. Over

the long term, this is expected to be positive for bulk grain shipment volumes.



Warehousing-Volume

1,400
1,200 1,080 Litod
1,000
800
600 461 486
400
- il B
: 2025 2024
Q1~Q3 Q1~Q3
™ Operating volume 461 486
M Revenus 1,080 1,158

B Revenus

Year Bulk Bulk & Container

™ Operating volume

Unit: 10,000 Operating Import Market Import Market
volume
Tons volume share volume Share

2025
0 0
1-30 461 461 100 % 61/ 5%
2024
0 0
1-30 486 486 100% 625 718%
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_ Trading- € TAPetis X092 °

Offline pet retall network

with diversified store Building a diversified
formats and locations suite of member services
A 116 professional pet retail |
outletsand 18 partner veterinary A Serving over 200,000 customers
a XT NJK NK « N o per month
A The services cover 18 cities in A Acquire 10,000+ paid Pet Gold
Taiwan (the coverage rate reaches > Card members
85%).
) Qﬁ“ sa. | AlCreating diverse spaces for

0 1 :
A The first chain pet store that L" iving and leisure.

officially serves the outlying cities. .
4 ying A Professional health products and
AAL X - «BE 3X°J K N| J«gX eSfokpe.t%aj‘d}g;J«Z’
. . umans(Recipient of thre
pet industry that provides one -stop National Yushan Award for
professional services for beauty

. Products
care, health care, and exotic pets. )
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Key development trends In the pet market

1. Steadily expanding market size with post-
pandemic acceleration

42%, while pet -related sales grew by 43%.

{ From 2020 to 2024, the number of pets in Taiwan increased by _|

2.2, A2 J« EJ° -« Dz °3 xa

Global pet care value growth continues to be driven

— value growth ~

A

Strengthening professional channels (specialty stores and
veterinary channels)Shift in experience: from buying products to
buying services and careRapid expansion of service offerings:
grooming, daycare and boarding, training, veterinary services, and
high -value care

primarily by premiumization rather than volume expansion.

3. Health and functional benefits becoming
- the main battleground -

Nutrition, functional treats, supplements, and science -based
evidence
4. 8«z- «z XE°J« -« -1Z

The number of cat -owning households is rising, and the
proportion of multi  -cat families is increasing, driving growth in
categories such as cat litter, wet food, functional treats, and home

cleaning/deodorizing products.

Traceability, eco -friendly packaging, and animal welfare) have

become key-add&l defferentiators.
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Taiwan Pet Market Size
+42 % +43 % 443

Number of pets (ten thousand head) Pet-related sales (NT$ billions)

W 2020 ™ 2024




